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In the United States, thdnealth and human service industrg a $200+
billion per year market.To establish younrganization inthis highly
competitive field, you need access key executivasd decisionY I { S N

The OPEN MINDS Cirdd¢he most read
publication for executives creating and executing
strategy In the health and human services field.

It is the only market intelligence servicavith a
focus on the organizations that regulate, finance,
and serve the consumer populations with

chronicconditions andcomplex supportieeds.

Organizations that rely ofhe OPEN MINDS Ciralga source of market intelligence:
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38,000+

executives subscribe
to OPEN MIND®arket

intelligence services. ":; , ; ~ Q
. - of readers consider
125,000"’ 7 OPEN MIND®arket

monthly page views on & % intelligence while
the OPEN MIND&eb making purchasing

of subscribers read szl heslyesss 7 e
OPEN MINDS&ontent decision makers. \

immediately when it is

e-mailed to them. .
- 30,000+
’ ' \ - f resources, statistics,
‘ ' ~ updates, RFPs, reports,
\\ﬁ}: ;- and presentations are
N ™, available on theOPEN

—y MINDSweb site.

-

OPEN MINDS Ciraleaders are true industry thought
leaders with power and influence. AGlevel executives,
their everyday decisions are helping to shape the future of
the health care market. Over the past two decades, we ,
have found that our readers are independent minds looking -
for the next big idea always aiming for excellence.
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45%Health and Human Service
Provider Organizations

25%Managed Care Organizations
15%Health Related IT Organization

15%Health Related Federdbtate,
& County Government Departments

EPUBLICATIOSITATISTICS:

Executive Subscribers38,000+
Executive Readers = 110,000+

5% Pharmaceutical Organizations

READERSHERIRCULATIBREAKDOWN BY JOB TITLE

37%CEQOs, Executive Directors,
Presidents

WEB SITERAFFIC
Visitors = 125,000
Hits = 1,000,000*

*Average Per Month

35%0ther Clevel executives
(CFOs, COOs, Executive VPs)

15%Department Directors,
Managers, Team Leaders

10%Medical Directors, Clinicians

3% Consultants/Other

SPONSORSSOCIATIONS: CWLA

Together, Making Children
and Families a National Priority

\IAAlP

California Alliance
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OPEN MINDBIANAGEMENT NEWSLETTER ADVERTISING

&ﬂ' e QBN MINDS Mameaguimen Nevslaie Gold Level Advertising Package: $3,195
- o e Ve Eivomedidiion Mk i A1 web banner ad (250x250px) on resource portion of monthly electronic newsletter
Wz dhicrnid A1 full page print ad (8.5x11in) inside quarterly print newsletter

EVERSION ililver Level Advertising Package: $2,1_95 |
web banner ad (310x110px) below content portiomathly electronic newsletter
A1 half page ad (8.5x5imside quarterlyprint newsletter
Bronze Level Advertising Package: $1,495
Av 6S06 o0FyyYSNI OHpPpNnEHPALIEOG 2y NB&2dZNDS L2
Al quarter page ad (4.25x5imside quarterlyprint newsletter

= Expand Your Print Package:
% AFull Page Adr(side front cover): $2,995
bl AFull Page Ad (back cover): $2,795

4 AFull Page Ad (advertising section): $1,795
AHalf Page Ad (advertising section): $925
AQuarter Page Ad (advertising section): $550

& COVER STORS

PRINT VERSION

|

Aweb Banner Ad (silver space): $1,495
Aweb Banner Ad (bronze space): $1,295

Expand Your Electronic Package:

WHYTHE MANAGEMENT NEWSLETTER?

A 20,000 printeditions are distributed quarterly to attendees at national behavioral health and
mental health technology conferences (HIMMS, IBbfanizations from ousponsor
associatiorist (see slidel), and additional national health care libraries and universities.

A 37,000 electronieditions are distributed monthly t©PEN MINDS Circleembers and each

DISTR'BUTIO@)ER ISSUE): edition (with ads in place) is permanantly arhived on @REN MINDSeb site.
Electronic Version: 38,354 ACKS Y2yGKta ySsat SaG-8Na 02O aANIAPUBIdesAs KIATRIK S dZNJ

QuarterlyPrint Version: 20,000




OPEN MINDW/EEKLY NEWS WIRE ADVERTISING

Gold Level Advertising Space ($1,595/each)
A1 web banner ad (250x250px) on resource portiokMafekly News Wire

i The OPEN MINDS Weekly News Wire

Dehavoral Mealth Spencing Sham of Natorsl Mealth

Rapenctie Decirs 0 7 00

Silver Level Advertising Package ($995/each)
A1 web banner a@310x110p¥below content portiorof WeeklyNewsWire

Bronze Level Advertising Package ($695/each)
A1 web banner (250x250px) on resource portioVgekly Newd A Na&eastory

ECOPENMINDS

about us consulting

[FET (e
Sentara Healthcare Pariners With TeleHealth Services

COVER STOHR

WHYADVERTISE ON THE WEEKLY NEWS WIRE?

A 37,000electronic editions are distributed weekly @PEN MINDS Circiembers.

A Each edition is delivered to subscribers on Monday morning (at 12:01am EDT) so it is
their inbox when they arrive at work.

A Due to the plethora of news articles ave@laple in gachlislﬁhe,Wgekly News Wilmasts
UKS KAIKSAEU -thhghBly Q SIQY RF WSt @1 F £ £ 2 dzNJ L

Povasmare s




OPEN MINDBAILY MARKET INTELLIGENCE UPDATE ADVERTI

The OPEN MINDS Circle Gold Level Advertising Space ($2,495)

D S L B L AEntire resource column (200x1000px) can be used for 1 or multiple banner/text ads

solutions for the behavioral health and social service fields.

Tuesday, February 8, 2011

The $25 Billion+ C : e
Lo Bions oan Silver Level Advertising Package ($1,595)
ATSo sty erteiag it leck ol | AMiddle of resource column (200x500px) can be used for 1 or multiple banner/text ads

care coordination accounted for
between $25 billion and $50 billion in
preventable health care costs; this
includes inefficient communication
between care providers and lack of
access to medical records, which I ”
leads to duplication of tests and ..

inappropriate treatment (See In U.S. Health Care B L I Ad t P k $795/ h
System Unnecessary Care, Fraud, Inefficiency, ronze eve Ver |S|ng a.C age eac
Medical Errors, Preventable Conditions & Lack of ~ ~ , « = L, ~
Care Coordination Waste About $700 Billion Annually Az A A . A L b4
i ipeirpiy S SO0 OFYYSN)IoOoHnnEHANALIEL 2y o020uz2Y 2T Nba
We have covered a number of recent studies that
support the premise that care coordination may be the
“low hanging fruit” of health care cost containment. For
example, we recently covered a study on medication
adherence, Study Finds Medication Adherence Leads
to Lower Health Care CoStS premium members, that found
that patients with chronic health conditions who take
their medications as prescribed can save as much as
$7,800 annually.

The problem is finding a way to make a coordinated,
patient-centered. comprehensive model of care work
voth financially and practically in the market. We've
covered these opportunities in previous articles:

LEAD GENERATION REPORT INCLUDED!
By advertising on th©OPEN MINDS Daily Market Intelligence Updgtel receive an added

benefit that our other advertising options can not provida lead generation report. We track
all of the organizations that view your ad and all individuals who click it. One week after you
campaign completes, we report all of this data to you in an ¢asgnalyze spreadsheet.

As payers and policymakers plan to address the cost
Issues in the health care system (with or without health
care reform), this care coordination issue is a key to
success.

If you have any questions or comments on disease
management or senving consumers with complex
conditions, e-mail us at openminds@openminds.com.

Sincerely,
Monica E. Oss
Chief Executive Officer, OPEN MINDS

WHYADVERTISE ON THE DAILY INTELLIGENCE UPDATE

Generaton of SpeciayHeat ’wg A 37,000electronic editions are distributed daily ®@PEN MINDS Circlembers.

Br nz Ca.veama:.-c ) . .y . H
onze Ths i e o e net sty das o A Due to the high volume of topics covered, and editions available, your advertisement can be
— members held to run with an article topic of your choice.
A At the conclusion of your campaign, you will be sent a lead generation report containing the

contact information of who viewed and clicked your advertisements!




OPEN MINDBEATURE EDITORIAL ADVERTISING

EOPENMINDS = Newsletter Feature Editorial: $4,995 (1 Page), $5,995 (2 Page)
home  aboutus  consuling evnls  estre Al editorial (written by sponsor) featured in monthly electronic newsletter
R Asame editorial featureih quarterlyprint newsletter

Alcohol & The Brain: Looking At Addiction Through A Science-Based Approach

A1 summary of editorial (written b@ PEN MINDSeatured inDaily Intelligence Update
A1 web banner advertisement (650x100px) in content section of monthly electronic newslette
A1 full page print ad (8.5x11in) inside content section (front) of quarterly print newsletter

News Wire Feature Article: $2,595

A1 article (written by sponsor) featured Weekly News Wire
A1 summary ofarticle (writtenby OPEN MINDSeatured inDaily Intelligencé/pdate
A1 web banner advertisement (650x100px) in content seatibweekly New#Vire

Heal.igmc
Addicted

Brain

oholivn and Addiction Recovery

l.n:- The OPEN MIND.S‘WegkIy Ngws Wire * OPEN MINDS can write
= P S your feature editorial or
B news article for a small
e additional fee.

Newsletter
Editorial

Peveliav i

Web Banner

News Article

Now Resources Avaable

Search

WHYADVERTISE THROUGH FEATURED CONTEN"

A Content advertising provides the unique opportunity to gently push your product or
service while demonstrating the expertise of your organization or brand.

A Each feature includes an additional summary article (writte®@BEN MINDShat will
direct traffic to your content a second time.

A Featured content (with advertising) is permanantly archivednenOPEN MIND®eb site,
allowing each article to be referenced and linked to in future editions.




OPEN MINDW/EB SITE BANNER ADVERTISING

E’i' OPEN MINDS =

Market inteliigence to navigate. Management expertise to succeed.

home about us consuiting market intelligence events e-store

1]

Daily Market Intelligence Updates Member Services

Going Where the Money Is: Cost Containment Options for High % !
Needs, High Cost Population

Expanding Your Reach By What's the Best Path to
Blogging Reducing Medicaid Costs?

WHYADVERTISE ON TBFFEN MINDWEB SITE? Average Web Site Hits Per Month= 1,000,000+

AnhdzNJ 6S6 & &diLS IAGS QI KF2 NP2 N) SO Ay i Sttt A3SyO0Ss AyRdzaGNER o&a Sk N

A It boasts an impressive average of 125,000+ page views a montith over 72% of the visits coming fromesel executives.

A The comprehensive web site library of newsletters, news articles, presentations, government documents, research repetts, mark
updates, RFPs, statistics, and more contains over 30,000 resqumaking it the ultimate research tool for industry decisioakers.

Not sure if your ad will be seen? We guarantee it.

hdzNJ ySé LINPIN}YY A& olFlaSR 2y 6So R
time. Web ads automatically rotate throughout all 30,00DPEN MINDS
articles, resources, and web pages. You purchase the exact number of tifhes
82dz 6l ylG @2dzNJ 6S6 o6lyySNI (2 65 ags,
number is reached. At the end of the campaign, we provide you with a
statistical analysis of how each of your ads fared. This includes impressidiis
per banner, clicks per banner, and click through rate.

. LARGE BANNER (GS8joace550x110px

Rate Per Impressior Total Price

1,000 Impressions .50/each $500

3,000 Impressions .35/each $1,050
5,000 Impressions .25/each $1,250
10,000 Impressions .20/each $2,000

SMALL BANNER (Silver Space) 310X110px
Rate Per Impressior Total Price

1,000 Impressions .30/each $300
3,000 Impressions .25/each $750
5,000 Impressions .20/each $1,000
10,000 Impressions .15/each $1,500

Average Impressions Per Month = 125,000+




OPEN MINDEXECUTIVE WEBINAR PROGRAM

Gain Leads & Visibility While Demonstrating Expertise.
Gain qualified leads and branding visibility with our executive web briefing
(webinar) program. Our free webinars will increase awareness and interest in y¢

organization while our dedicated marketing team builds attendance and manags
every detail surrounding the event. Wheth@PEN MIND&ubject matter experts
present, or just moderate, your product, service, white paper, or promotional
document will be highlighted extensively.

How Do We Promote Each Webinar?

APromotional emails sent to your target audience and our subscribers
APromotional emails sent to our member associations

AAdvertising packages on t@PEN MINDS Daily Market Intelligence Updates
AAdvertising packages in tf@PEN MINDS Monthly Newsletter
AAdvertisingpackage®n the OPEN MINDS Weekly News Wire

AcContinuous welbanner advertisements rotated on tt@PEN MINDSeb site
APromotional listing ot©OPEN MINDBdustry Calendar and Upcomiligents web pages

Base Pricing:

OPEN MINDBresents (Already Scheduled Topic) = $4,000
OPEN MINDBresents (New Topic Chosen By Sponsor) = $6,500
Sponsor Present©PEN MINDModerates/Manages) = $3,50(

What Happens After The Webinar?

ASponsor receives the full registration list with contact information

ARecording and presentation slides (with sponsor logo and link) will be sent to all atte
AThe web seminar will be archived permanantl{DREN MIND®dustry Resource Library
ALKS 6S0 aASYAYIFNI gAff 6S dzaSR la | WTFNE

WHYOPEN MINDBXECUTIVE WEB BRIEFINGS?

Bring your message to industry executives in a-on®@ne format. Nowhere else will your marketing
team have a more targeted audience with whom to share your product and sen@REN MINDISas a
long history of offering unparalleled executive education throughr8Gute web briefings and our faculty
and nationallyknown curriculum draw the target market sponsors look to attract. Collaboration@REN
MINDSWwill draw attention to your organization as a partner in providing quality education on issues m
ONRGAOIE (G2 G2RI&Qa aSNWAOS LINPJOARSNHEO®



